
ASSISTANT DIRECTOR OF DIGITAL ENGAGEMENT 

POSITION PURPOSE 

The Association of Graduates (“AOG”) and Air Force Academy Foundation (“Foundation”), in support of 
the United States Air Force Academy (“Academy”), together seek a creative and enterprising professional to 
serve as the Assistant Director of Digital Engagement (“Assistant Director”). This position will report to the 
Vice President of Marketing and Communications (“VP”) and bring holistic thinking and doing to our digital 
engagement. As a member of the marketing and communications team, the Assistant Director must be 
passionate about creating content experiences that foster engagement, connection and results. They will be 
responsible for email marketing and communications and social media engagement. They will manage social 
media content, a social media calendar and a social media platform. The Assistant Director will build the 
brand by developing and implementing engaging, contemporary approaches to storytelling, using audience 
data, trends and best practices to inform strategies and tactics, develop goals and measure and report on 
effectiveness. With the audience foremost in mind, they should be a passionate champion for digital 
integration to support exceptional user experience. 

POSITION RESPONSIBILITIES 

• Understand, uphold and promote the ethical standards and core values of the Academy, the AOG,
and the Foundation.

• Learn and understand how the AOG and the Foundation interact with the Academy and other
Academy-related nonprofit organizations that support various areas of the Academy.

• Bring creativity, imagination, passion and a can-do spirit to digital engagement. This includes creative
use of video and experimenting with different types of content to build audience engagement.

• Collaborate with various departments to create a cohesive, data-informed and engaging digital
presence.

• Formulate recommendations on integrating and combining our digital efforts, and then implementing
the appropriate actions.

• Develop, implement and continually update a social media engagement plan that includes strategies
and tactics to build, track and increase engagement among Air Force Academy graduates, with a
particular emphasis on recent graduates (young alumni).

• As part of larger social media engagement plan, develop, implement and maintain an annual social
media calendar and ensure general staff awareness and input.

• Support paid social media strategies and content development to optimize the experience and
maximize effectiveness and efficiency.

• Support and implement marketing of audio and podcast productions.
• Work with the VP and other stakeholders to develop and implement a digital engagement strategy

(social media plan would be part of the overall digital strategy) and continually evaluate its
effectiveness, including with brand and messaging alignment.

• Create social media and digital content, collaborating when needed with creative/graphic design and
multimedia teammates.

• Plan and implement email marketing, email campaigns and e-newsletters, to include tracking,
analyzing and reporting on audience engagement.

• Provide website, email and social media metrics, analytics, and reporting; monitor and optimize all
digital marketing channels.

• Act as the primary “social listener” and online community manager, monitoring and, if needed,
responding to feedback on social media channels. Provide recommendations for engagement
opportunities and response strategies.



• Provide recommendations, as needed, on new technologies and platforms to continually enhance the
AOG and the Foundation’s effectiveness in digitally engaging our audiences.

• Work with the VP to evaluate digital engagement and communications capacity needs.
• Perform other duties as assigned.

KNOWLEDGE, SKILLS, AND ABILITIES 

• Ability to proactively manage multiple tasks and projects concurrently.
• Excellent planning skills, such as with content calendaring.
• Proven ability to meet project deadlines and maintain productive professional relationships to include

balancing long-term strategic goals with current priorities.
• Content-development skills, such as social media graphics, short videos, short-form copy, etc.
• Proven skills with using data to inform marketing approaches.
• Strong work ethic, a commitment to high performance and teamwork, and a proven ability and desire

to reach increasingly ambitious goals.
• Apply initiative, creativity and sound judgment to appropriate situations.
• Willingness to work collaboratively with colleagues and with a diverse constituent base.
• Ability to work independently and in a team environment.
• Excellent written and oral communication skills are required. Must be able to present complex

subjects in a clear and compelling manner.
• Proven ability with digital strategies and tools for successfully driving and measuring target audience

engagement.
• Ability to use and maintain email marketing systems.
• Ability to use social media management systems.

QUALIFICATIONS 

• Bachelor’s degree is required, preferably in journalism, communications, graphic design, digital media
or related field.

• A minimum of three years of work experience in social media, email marketing, and/or digital
marketing is required.

• Strong proficiency with social media management platforms, such as Sprout Social, is required.
• Strong proficiency with email marketing platforms, such as Emma, is required.
• Working knowledge of Adobe Creative Suite and Microsoft Office 365 is required.
• Valid driver’s license and any related insurances is required.
• Ability to pass a DBIDS Background check for which are required in order to maintain access to the

AOG’s principal offices on the Academy.

SUBMISSION INSTRUCTIONS 

Applicants must submit a cover letter, resume, and three professional references to receive full consideration. 
Applications can be submitted to hr@aogusafa.org. The position will remain open until filled. 

COMPENSATION and BENEFITS 

Salary range for this position is $60,000-$65,000, depending on experience. The AOG offers a 
competitive benefits package including but not limited to medical, dental, vision, life insurance, long-
term disability, retirement, sick time, and vacation time. 
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